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Making Sense
oF Human-Human Conversation DaTta

ConversartionaL INTeracTION is the most natural and persistent
paradigm for business relations with customers.

Can we [TdKE SEIMNSE of such conversations and help create assets
and value for organizations’ decision makers?
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ContacT InFo Project Coordinator Giuseppe Riccardi
University of Trento ® Department of Information Engineering and Computer Science
info@sensei-conversation.eu

www.sensel-conversarion.eu
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